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Recommendation:  

To provide the Trust Board with an overview of the work undertaken around the provision of 
healthy food for Patients, Staff and Visitors and to demonstrate compliance with the CQUIN 
standard 1b: Healthy food for NHS staff, visitors and patients (2017/18). 
 
Executive Summary: 

The Trust has delivered and maintained all four outcome measures identified in the CQUIN 
standard 1b (2016/17) and can evidence that the 3 new CQUIN 1b standards (2017/18), have 
also been delivered. 
 
The Trust can confirm and provide evidence of compliance with all the requirements for the 
CQUIN standard 1b (2017/18) Healthy food for NHS staff, visitors and patients. 

 
Board Assurance Framework – Strategic Priorities   
  
Local Services - We will meet the needs of the local population by 
developing new ways of working which always put patients at the centre of 
all that we do 

X 

Specialist Services - We will provide innovative, high quality specialist 
care delivering outstanding outcomes for a wider population 

 

Innovation - We will promote new and better ways of working, always 
looking to achieve excellence and sustainability in how our services are 

X 



delivered 

Care -  We will treat our patients, and their families, with care, kindness and 
compassion and keep them safe from avoidable harm 

X 

People - We will make SFT a place to work where staff feel valued and are 
able to develop as individuals and as teams 

 

Resources - We will make best use of our resources to achieve a 
financially sustainable future, securing the best outcomes within the 
available resources 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Health and Wellbeing CQUIN 1B 
 
This paper provides an overview on the work undertaken by the Trust to demonstrate 
compliance with CQUIN 1b: Healthy food for NHS staff, visitors and patients (2017/18). 
 
Summary  
CQUIN 1b states that: providers will be expected maintain the four changes that were 
required in 2016/17, these being: 
 

1. The banning of price promotions on sugary drinks and foods high in fat, sugar and 
salt (HFSS);  
 

2. The banning of advertisement on NHS premises of sugary drinks and foods high in 
fat, sugar and salt (HFSS);  

 
3. The banning of sugary drinks and foods high in fat, sugar and salt (HFSS) from 

checkouts; and  
 

4. Ensuring that healthy options are available at any point including for those staff 
working night shifts.  

 
In 2017/18 providers are also required to make the following 3 changes: 
 

1. 70% of drinks lines stocked must have less than 5g of added sugar per 100ml or 10g 
per 100ml for milk based drinks. 

 
2. 60% of confectionary and sweets do not exceed 250kcal. 

 
3. At least 60% of prepacked sandwiches and other savoury prepacked meals available 

contain 400kcal or less per serving and do not exceed 5g saturated fat per 100g. 
 
Trust Position 
There have been no changes in the provision of onsite catering arrangements with the in-
house Catering team providing the catering services for patients and retail facilities for Staff 
and Visitors (Hedgerows Coffee Shop and Springs Restaurant).  
 
WHSmiths and the League of Friends Shop continue to provide retail services for Staff and 
Visitors in the hospitals main entrance.  
 
The Trust has delivered all four outcome measures identified in 2016/17, by banning price 
promotions on sugary drinks, foods high in fat, sugar and salt (HFSS), banning 
advertisements on the premises of foods HFSS, banned foods HFSS from checkouts and 
ensured that healthy options are available at any point including for those staff working night 
shifts. 
 
In 2017/18 providers are also required to make the following 3 changes: 
 
70% of Drink lines stocked must sugar free (defined as having less than 5g of sugar per 
100ml) or 10 grams per 100ml for milk based drinks.  
 

Evidence (appendix 1): 88% of drink lines stocked achieve this criterion; this 
increased to 100%, as from May 1st 2018. 

 
60% of confectionary and sweets do not exceed 250kcal. 
 

Evidence (appendix 1): 96% of confectionary and sweets stocked, do not exceed 
250kcal, plans are in place (as from 1st July 2018), for 100% of confectionary and 
sweets, available for sale, to meet this standard. 

 



At least 60% of prepacked sandwiches and other savoury prepacked meals available contain 
400kcal or less per serving and do not exceed 5g saturated fat per 100g. 
 

Evidence (appendix 1): As from 15th June 2017, 71% (49 of 69 product lines 
stocked) of prepacked sandwiches and other savoury prepacked meals available 
contain 400kcal or less per serving and do not exceed 5g saturated fat per 100g. 

 
 
Patient Catering 
Menu composition and the nutritional content of recipes, developed for the 
patient catering service is monitored and has been approved by a state 
registered dietitian. Additionally, in December 2017 the catering service was 
assessed by the Soil Association and accredited with a Bronze ‘Food for Life’ 
Award.  
https://www.soilassociation.org/certification/the-food-for-life-catering-
mark/sectors/hospitals/ 
 
 
Staff and Visitors 
In 2016 the in-house catering team (supported by dietitians), developed a range of measures 
(appendix 2) to make fundamental changes to the range and type of foods and beverages 
available for sale within the Catering Departments two retail outlets. These were updated in 
May 2017 and are currently under further review following changes in sugar content, made by 
confectionary manufacturers.  
 
These changes demonstrate a change of focus that:  

• supports the promotion and accessibility of healthier food and beverage choices,  
• will lead to a reduction in sales of sugar sweetened beverages, and  
• Supports delivery of CQUIN 1b.  

 
As from May 1st (2018) the Trust operated catering outlets (Springs and Hedgerows) stopped 
selling all beverages (hot or cold) that contain more than 5g of added sugar per 100ml or 10g 
of added sugar per 100ml for milk based beverages. 
 
With this change in practice the Trust has signed up to the Sugar Sweetened Beverage Sales 
Reduction Scheme. 
  
League of Friends Shop (Main Entrance) 
David Stratton (Chairman, Salisbury Hospital League of Friends) has taken the following 
actions to ensure the League of Friends shop is compliant with the CQUIN 2017/18, standard 
1B. 

• All volunteers have been informed by email or by a specially convened volunteer 
meeting about the reasons behind the changes. 

• The unit of sale for loose sweets has been reduced to 50 gms. 
• A notice for customers explaining the reason behind the amended unit sales weight 

has been displayed prominently in the shop.  
• An evaluation of the calorie content/ unit weight of the loose sweets sold was 

undertaken and this has confirmed that >90% of the sweets have a calorie content of 
250 cals or less per 50 gm unit weight.  

• All the jars containing the loose sweets have been relabelled to show the content 
and the cost of the amended unit weight. 

• Pre-packaged loose sweets are labelled with the new unit weight. 
• The shop scales have been adjusted to weigh the new unit weight. 
• An evaluation of the calorie content of the sweets that are packaged by the 

manufacturers has been undertaken. This confirms that >95% of lines sold comply 
with the revised unit weight. 

https://www.soilassociation.org/certification/the-food-for-life-catering-mark/sectors/hospitals/
https://www.soilassociation.org/certification/the-food-for-life-catering-mark/sectors/hospitals/


A Trust Executive Director has visited the shop and confirmed that the measures put into 
place by the League of Friends, demonstrate compliance with CQUIN standard 1B for 
2017/18. 

WH Smiths 
NHS England has confirmed that WH Smiths are compliant with CQUIN standard 1B for 
2017/18 (appendix 3). This was later confirmed by WH Smiths in a letter to the Trust received 
in March 2018 (appendix 3), in which plans for compliance with the 2018/19 standard were 
also identified. 
 
 
The Trust can confirm and provide evidence of compliance with all the requirements for the 
2017/18 CQUIN Standard 1B. 
 
Ian Robinson 
Head of Facilities 
1st June 2018 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Appendix 1 
CQUIN 2017/18 – Evidence  
 
Target: 70% of Drink lines stocked must sugar free (less than 5g of sugar per 100ml) or 10 
grams per 100ml for milk based drinks.  
 
Evidence: 88% of drink lines stocked achieve this criterion; this will increase to 100%, as 
from May 1st 2018. 
 

 
 
The five drinks highlighted in red exceed 5gs of added sugar per 100ml and will no longer be 
available for sale as from May 1st 2018. 
 
 
 
 
 
 
 
 
 

Sugar Content 
per 100ml

Number of 
drink lines 
stocked Compliant Non Compliant Totals CompliantNon Compliant Non compliant

Strawberry Milk Shake 8.6 1 1 40 35 5 13%
Chocolate Milk Shake 9.1 2 1 Compliant
Banana Milk Shake 8.9 3 1 88%
Diet Coke 0 4 1
Zero Coke 0 5 1
Diet Cherry Coke 0 6 1
DR Pepper 0 7 1
Diet Coke Can 0 8 1
Fanta Zero 0.5 nas 9 1
Sprite Zero 0 10 1
Lucozade Orange 4.5 11 1
Powerade Cherry 3.9 12 1
Powerade Orange 4.1 13 1
Powerade Tropical 4.1 14 1
Oasis Summer Fruit 4.1 15 1
Oasis Citrus 4.1 16 1
Lucozade Sport 3.6 17 1
Ribena Cartons 10 18 1
Ribena Bottle 10 19 1
Lucozade Original 4.5 20 1
Alibi Healthy Drinks
Citrus 18.8 nas 21 1
Pomegranate 21.1nas 22 1
Blueberry 20.8nas 23 1
Savse Smoothies 21
Red 7 nas 24 1
Orange 8.1 nas 25 1
Blueberry 8 nas 26 1
Green 7.1 nas 27 1
Purple 7.6 nas 28 1
Juice Burst Skinny
Pink Lemonade 5.4 nas 29 1
Pomegranate & Blueberry 5.1 nas 30 1
Peach & Passion Fruit 4 nas 31 1
Juice Burst 
Orange 8.8 nas 32 1
Apple 8.8 nas 33 1
Blood Orange 6.3 nas 34 1
Tropical 5.1 nas 35 1
Appletiser 10.5 36 1
Minute Maid Orange 11 37 1
Minute Maid Apple 11.3 38 1
Pure Orange Juice 11.2 nas 39 1
Pure Apple Juice 11.4 nas 40 1

70% of dinks lines stocked, including fruit juices with sugar 
added, must be sugar free (contain less than 5 grams of 
sugar per 100ml or 10 grams per 100 ml for milk based 
drinks). 



Target: 60% of confectionary and sweets do not exceed 250kcal. 
 
Evidence: 96% of confectionary and sweets stocked, do not exceed 250kcal, plans are in 
place for 100% of confectionary and sweets, available for sale, to meet this standard. 
 

 
 
Plans are in place to replace Bounty bars with products with a lower calorific value. 
 
 
 
 
 
 
 

60% of Confectionery and Sweets do not exceed 250kcal  

Kcal

Chocolate Bars Compliant Non Compliant Totals Compliant Non Compliant Non compliant
Twirl 230 1 23 22 1 4%
Snicker 245 1 Compliant
Crunchie 186 1 96%
Twix 248 1
Revels 169 1
Toffee Crisp 198 1
Malteser 186 1
KitKat Milk  Chunky 203 1
Kitkat  Peanut Chunk 226 1
Divine White 216 1
Divine Dark 216 1
Divine Milk 237 1
KitKat 4 fingers 209 1
KitKat Dark4 Fingers 226 1
Bounty 277 1
Freddo 95 1
Sweets Compliant Non Compliant
Werthers Original 212 1
Halls Extra Strong 128 1
Halls Cherry 75.2 1
Halls Blackcurrent 130 1
Halls Soothers 168 1
Fruit Pastilles 184 1
Polo Mints 136 1
Total Lines 23 22 1



Target: At least 60% of prepacked sandwiches and other savoury prepacked meals available contain 400kcal or less per serving and do not exceed 5g 
saturated fat per 100g. 
 
Evidence: As from 15th June 2017 – 71% (49 of 69 product lines available) of prepacked sandwiches and other savoury prepacked meals available contain 
400kcal or less per serving and do not exceed 5g saturated fat per 100g. 

 



 
The Trust does not offer prepacked salads or savoury prepacked meals for sale. 
 
 
 
 
 
 
 
 
 
 
 
 



Appendix 2 
 

2017 Healthy Food Initiative 
Under review 
 

 Foods Rule Exceptions  Comment 
1 Chocolate 

based 
confectionary 
and biscuits 

Confectionary with sugar content greater than 52.5g per 100g (2018 target 
51g per 100g) will not be offered for sale (KitKat rule). 
 
Confectionary and biscuits with sugar content greater than 22.5g per 
100g (e.g. chocolate/sandwich/fancy biscuits, chocolate bars)  should not be 
offered for sale within 2 metres of a till point, may not be included within a 
sales promotion or be advertised for sale on posters/intranet etc. 

Confectionary smaller than 
20g (e.g. Freddo) 

Designed to limit the 
range and size of 
confectionary on sale. 
 
CQUIN 16/17 

2 Chocolate 
based 
confectionary 

Chocolate based confectionary would not be offered for sale in pack sizes 
greater than 48g (e.g. wispa gold, double decker, picnic, boost, Cadbury 
caramel). 

Bags to share are 
permitted, limited to a 
maximum size of 200g. 
Sugar content may not 
exceed 52.5g per 100g (51g 
per 100g from 2018).  

Designed to limit the 
pack size of 
confectionary on sale. 

3 
 

Chocolate 
based 
confectionary 
and sweets 

60% of confectionary and sweets lines must not exceed 250 kcal by 
serving/bag. 

 CQUIN 17/18 

4 Boiled 
Sweets/Mints 
and other 
non-chocolate 
confectionary 

May not be offered for sale within 2 metres of a till point, may not be included 
within a sales promotion or be advertised for sale on posters/intranet etc. 
The product range available for sale must not be dominant.  
 
The range of ‘wholefoods’ or healthier alternatives must be the same or 

Dried Fruit snacks, un-
salted nuts. 

CQUIN 16/17 
‘Healthier alternatives’ - 
need to develop some 
criteria to define these 
for sugar, fat and salt 



greater in product range and be sold adjacent.  levels. 
5 Carbonated 

and still 
Drinks 

Beverages with sugar content greater than 9.5g of sugar per 100g will not 
be offered for sale (e.g. 7-up, Coke)  
 

100% natural Fruit Juices 
and smoothies with max 
portion size of 200ml. 

Need to increase variety 
of diet/light/’zero’ options 

6 
 

Carbonated 
and still 
Drinks 

70% of dinks lines stocked, including fruit juices with sugar added, must be 
sugar free (contain less than 5 grams of sugar per 100ml or 10 grams per 
100 ml for milk based drinks).  

 CQUIN 17/18 

7 Crisps/Snacks Crisps/Snacks with a salt content greater than 1.5g per 100g will not be 
offered for sale e.g. Walkers Salt and vinegar =1.62g/100g, Cheddars = 
2.4g/100g, Hula Hoops = 1.8g/100g.  
 
 

Exceptions 
Quavers  0.44g salt/20g 
Pombear  0.27g salt/19g 
Wotsits 0.44g salt/22.5g 
Snacks with salt less than 
1.5g salt per 100g e.g.  
Walkers Ready salted 
1.4g/100g. 

 

8 Crisps/Snacks Crisps/Snacks with fat content higher than 17.5g per 100g or Saturated 
fat content greater than 5g per 100g will not be offered for sale within 2 
metres of a till point, may not be included within a sales promotion or be 
advertised for sale on posters/intranet etc. 
 
Snacks with saturated fat content greater than 3.4g per 100g will not be 
offered for sale. 

 CQUIN 16/17 

9 
 

Crisps/Snacks Crisps may not be sold in pack sizes greater than 35g e.g. ‘grab’ bag size 
packs would not be offered for sale. 

Baked crisps (e.g. Walkers 
baked pack is 37.5g) 

 

10 Sandwiches 70% of all prepared sandwiches offered for sale will be made using a low fat 
spread, where a dressing is used; this will be low in fat. 

Sandwiches made to order. 
A maximum of 30% of 
sandwiches offered for sale 
may be prepared using ‘full 

Need to ensure healthier 
sandwiches are clearly 
labelled and promoted. 



fat’ spreads. 
11 
 

Sandwiches 60% of pre-packed sandwiches and other savoury pre-packed meals (e.g. 
wraps, pasta salads and salads), contain 400 kcal (1680kj) or less per 
serving and do not exceed 5g saturated fat per 100g2. 
 

 CQUIN 17/18 

12 Salads All prepared salads offered for sale will be made using a low fat dressing. 
Portion sizes of high fat protein portions in salads will be portion 
controlled; e.g. 60g piece cheddar cheese.  

Salads made to order. Ensure healthier 
alternative protein is 
offered with salads e.g. 
medium fat cheeses 
such as Feta, half fat 
cheddar, cottage cheese. 

13 Advertising 
 

No branded fridge/chiller, vending machine or display stand/cabinet, 
promoting products high in salt (more than 1.5g/100g), fat (more than 
17.5g/100g) or sugar (more than 22.5g/100g) will be permitted. 

  

14 Promotions 
 

Food high in salt (more than 1.5g/100g), fat (more than 17.5g/100g) or sugar 
(more than 22.5g/100g) may not be included within any price/sales 
promotion, meal deal or be offered prominent display/sales space. 

 CQUIN 16/17, 17/18 

15 
 

Promotions All sales promotions/displays must include healthy alternatives e.g. zero % 
sugar drinks, salt free wholefoods. 

 CQUIN 16/17 

 



Appendix 3 
Letters from WH Smiths 
 
 

 
 
 



 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Appendix 4 
1b - CQUIN Standard 2017/18 
 

 
 
 



 

 


